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One of the case studies of
the multiplier effects of the
tourism sector is Tanzania's
Cultural Tourism Programme,
which was jointly executed by
the Tanzania Tourist Board
(TTB), the Ministry
of
Natural Resources & Tourism
(MNRT) and the Netherlands
Development
Organisation
(SNV), from 1996 to 200 I,
and it still thrives up to now.
A number of cultural
tourism enterprises have been
established in various regions
around Tanzania, but more
often in remote areas. Apart
fromthe added revenue for
the villagers, where tourists
pay a village development

levy, jobs have been created
for local guides, local food is
sold, and local schools are
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Neema Kim, who runs
such an enterprise in the Pare
Mountains, known as Tona
Annex, says it is incredible,
how a cultural tourism project
has changed the lives of the
people in Mbaga Village.
Most visitors, because they
want to experience a local
setting, willingly eat local
food and buy local artifacts
from the members of the
community.
"We started off as'a family
enterprise under the cultural
tourism programme. We were
using our old houses as
cottages but today we have
been able to put up modem
structures. Apart from the
people we employ directly, we
have raw food suppliers right
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The study claims that if
properly managed, tourism
expansion offers the potential
to
contribute
more
significantly
to economic
growth in Tanzania because of
its multiplying effect by
crossing
other
sectors.
Tourism has high multipliers,
and therefore has a significant
potential to stimulate the
economy.
The tourism sector has an
important role, not only as an
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sectors. The sector demands
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that enhances the linkage
effects.
Accordingly, the sector has
a significant impact on output
and incomes because of its
strong inter-sector linkage
effects.
Stakeholders
in
the
industry mostly agree that the
sector can generate great
revenues, but this willnot be
handed on a silver platter.
Without
improving
the
business
environment
by
mainstreaming
regulations
and prioritising the sector, it
will be hard to realise the
sector's full potential.
Malcolm
Toland,
a '
consultant for the Hotels
Association
of Tanzania
(HAT) is of the opinion that to
take the industry to the next
level, developing a strategy
for growth and private-public
sector
marketing
is
paramount. He says there is a
need to identify constraints in
the sector and. address 'them
promptly
to
remain
competitive. For example, he
says past studies say the cost
of a license, fees and levies
.compliance exceed 1.1 billion
Tanzanian shillings per year
for the industry.
President Jakaya Kikwete
this year has directed the
government to concentrate on
agriculture,
mining
and
tourism, to drive the economy.
According to the president,
the three sectors have the
potential to increase the
national
economy
more
rapidly. This is a golden
chance
for
tourism
stakeholders in the public and
private sectors to ensure there
are mainstreamed policies that
will ramp up the sector to a
higher level and beyond.
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